ASPECTS CONCERNING THE ROMANIAN PROVISIONS RELATED TO THE CONSUMER’S PROTECTION FOR AGRO-ALIMENTARY PRODUCTS by Zombori, Mihaela Andreea & Toader, Simona Cosmina
Buletin USAMV-CN, 64/2007 (-)  
ISSN 1454-2382 
 
 
ASPECTS CONCERNING THE ROMANIAN PROVISIONS RELATED 
TO THE CONSUMER’S PROTECTION FOR AGRO-ALIMENTARY 
PRODUCTS  
 
Zombori Andreea Mihaela, Toader Cosmina Simona 
 
Banat’s University of Agricultural Sciences and Veterinary Medicine, Timisoara, Faculty of 
Agricultural Sciences, Calea Aradului, no. 119 
mihaelazombori@yahoo.com 
 
Key words: consumer’s protection, agro-alimentary products, regulations and provisions. 
 
Abstract In this study we want to highlight some aspects concerning the Romanian provisions related to the 
consumer’s protection for agro-alimentary products, because the Romanian state insures the constitutional 
prerogatives giving the possibility for the consumer to defend his/her rights by administrative of legal means.  
 
INTRODUCTION 
 
The continuous diversification of the goods offer, the complication of the information 
system and the efforts of the companies to attract more consumers have generated an increase 
of the complexity of buying agro-alimentary products, making more difficult to choose the 
products and also to trust the quality of the agro – alimentary products. We add to this the fact 
that the free choice of the consumers is limited by some institutions of the state, of the 
producers and traders or even by the consumers. Also, some aggressive forms of promotion 
and trade of goods, especially of agro – alimentary products, were developed. 
 
MATERIALS AND METHODS 
 
The consumer’s protection for agro – alimentary products refers to: 
 Food products; 
 Marking and labeling agro – alimentary products; 
 The legal conditions regarding the vine culture, wine and the distilled alcoholic 
drinks; 
 The consumer’s protection against the detrimental consequences provoked by 
the food imitations; 
 Mineral waters – technical regulations; 
 The legal conditions concerning the trade or agro – alimentary products in 
markets; 
 Trade conditions for bread and wheat flour form import etc. 
In Romania the legal conditions concerning the consumer’s protection for agro – 
alimentary products encompasses different fields like1: 
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- Institutional, governmental and non – governmental structure with legal jurisdiction in this 
matter; 
- The regulations with general applicability in this matter with private and public interest; 
- The consumer’s protection for food products with the particular characteristics for 
different types of food products and the regulations concerning the production and trade 
of these products; 
- The consumer’s protection for public food services; 
- The consumer’s protection concerning the legitimate trade rights and interests. 
The legislation concerning the food industry includes2: 
1. O.U. no. 97/2001 concerning the regulations concerning the production, 
circulation and trade of food products, which replaces the O.G. no. 
113/1999 having the same subject; 
2. H.G.R. no. 784/ 1996, modified by the H.G.R. 953/1999, concerning the 
approval of the methodological regulations for labeling food products; 
3. O.G. 49/2000 concerning the procurement, usage and trade of genetically 
modified organisms; 
4. O.M.S. no. 528/2001 concerning the production process, the importation 
and trade of products from the category nutrition or/and food supplements; 
5. O.M.S. no. 975/1999 concerning the approval of sanitary and hygienic 
regulations for food; 
6. O.M.S. 976/1999 concerning the hygiene regulations in the production 
process, transformation, storage, transportation and trade of food; 
7. Law no. 98/1994, modified by O.G. no. 108/1999, concerning the 
determination and punishment of infringements of the public health and 
hygiene (chapter V and VIII); 
8. H.G.R. no. 116/1995 concerning the power of the representatives of 
consumer’s protection organizations in applying some provisions of the 
Law 98/1994; 
9. O.G. no. 42/1995 concerning the production of food for trade; 
10. O.G. no. 21/1992 with later modifications, concerning the consumer’s 
protection3; 
11. Other Regulations, orders and standards of the Ministries and Central 
Public Administration organizations legally delegated to issue them. 
The main objectives concerning the food consumer’s protection are as follows4: 
- the improvement of the population nourishment, from quantitative point of view and 
qualitative point of view; 
- supervision of the quality of food offered to the consumers; 
- a better information of the consumers concerning the food from the market; 
- protection against some aggressive policies of promotion and trade practiced by some 
traders. 
 
                                                 
2
 Autoritatea NaŃională Pentru ProtecŃia Consumatorilor – Ghidul consumatorilor, ed. NaŃional, 2001, p. 161. 
3
 O.G. nr. 21/1992 privind protecŃia consumatorilor a fost publicată în Monitorul Oficial al României, Partea I nr. 
212 din 28 august 1992, apoi a fost aprobată şi modificată prin Legea nr. 11/1994 şi republicată în Monitorul 
Oficial al României, Partea I, nr. 75 din 23 martie 1994. OrdonanŃa a mai suferit ulterior numeroase modificări. 
4
 Manole V., Stoian Mirela, Ion Raluca Andreea, Agromarketing ediŃia a II-a, Ed. ASE, Bucureşti 2003 
 
RESULTS AND DISCUSSIONS 
 
The main purpose of elaboration and implementation of food and nutritional policies 
in Romania is represented by the offer to the consumer of high quality products, safe for 
consumption and with accessible price in harmony with the available incomes. The aim is to 
balance the physiological needs for nutritive substances of the consumers with the nutritional 
contribution which can be realized by food consumption, and, finally, to obtain some effects 
related to the decrease of health risks and reducing the social costs of an unbalance 
nourishment, to improve the consumption quality and to reduce the poverty. 
For this purpose, a good tool in implementing the nutritional and food policies is 
represented by “The principles concerning the consumer’s protection”, elaborated by ONU in 
1995, because “the trade with food products must satisfy the consumers interest which have 
the right to be provided with good according to their own needs, safe for consumption and not 
to trouble their health. In another way of speaking, it is the responsibility of governmental 
authorities to elaborate and to promote optional and compulsory standards concerning the 
safety and the quality of the food products and also to elaborate specific regulations to insure 
a proper testing and certification of food products”. 
It is known that on the agro-alimentary products market we can find three types of 
goods: normal, declassed and degraded. 
The normal goods have a unique quality representing different quality levels and they 
represent the majority of goods on the market and they usually are the object of trade 
activities on the market, only if they were produced according to some regulations: mandatory 
company, national or international standards. In this case the problem is in replacing the 
bought goods, the acquisition of these products will be represented by the consumers desire 
according to their own interests. 
Declassed goods – are those goods proper for human consumption, their safety is in 
the legal limits, but they have minor damages (for example shape damage) and which impose 
a price reduction in the trade activity. 
Degraded goods – different from the other categories, these are characterized by a 
damage level that makes them improper for consumption, they can not be sold, they have to 
be removed from the market and destroyed or technically valuated.  
The consumer’s requests concerning the agro-alimentary products mainly refer to: 
 the rights concerning the quality of these products 
 the right to be informed about the products; 
 the rights concerning the safety and health which should be offered by the 
consumption of these products; 
 the right to free judgment of the consumer before and during the act of buying; 
In Romania, in the present, 200 non-governmental forms with juridical personality for 
the consumer’s protection are functional and the most important activities concerning the 
agro-alimentary products are: 
• the realization of opinion surveys among the consumers concerning the quality 
of the most important food products; 
• the information concerning the abuse of economical agents which leaded to the 
payment of undeserved amounts or which traded food products with improper 
parameters; 
• the information through newspapers, radio and television about the inputs of the 
consumers and also about the obligations of the economical agents according to 
the legal regulations; 
• the distribution of brochures and guidelines concerning the regulations which 
should be respected in the buying process of a product and the actions taken by a 
consumer when he/she is harmed by buying a product with an improper quality. 
The most frequent violations of the consumer’s rights are represented by cases like5: 
- the trade of products which are not in conformity with the authorized quality 
characteristics or which endanger the consumer’s life, health or safety; 
- the trade of importation products, without correct, precise and explicit identification and 
characterization elements concerning the name of the product, the brand of the producer, 
quantity, price, shelf life, main quality and technical characteristics, possible used 
additives or ingredients, possible risks, usage, handling, storage methods, nutritional 
specifications of the products and also other characteristics of other types of products; 
- The storage of products destined for trading which do not maintain their quality 
characteristics; 
- The trade of falsified and forged products; 
- The trade of products which do not have a visible, easy to identify label with their price; 
- The advertising (via brochures, catalogues, mass – media, etc) of some other 
characteristics than  the real ones for the products: 
- The constraint of some clauses from the contracts for purchasing products or services 
which can favor some abusive trade practices and which can influence the choice of the 
consumer; 
- The constraint to pay some products which have not been requested and accepted by the 
consumers, or to pay some amounts resulting from the increase of the initial price; 
- The non–compensation of some damages provoked by products which are not in 
conformity with the contract clauses or the refuse to replace the damaged products or to 
return their value, according to the legal provisions. 
 
CONCLUSIONS 
 
To prevent all these, the National Association for consumer’s protection has some 
activities concerning the protection of the consumer’s rights and among these we can identify 
the information about the legal provisions concerning the consumer’s right in the trade 
process. In this purpose, the consumers have access to some guidelines and handbooks 
published by ANPC in order to inform the consumers about what they should know before 
buying a product. 
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